Keywords: Mobile Phones, Migration, Digital Media, Polymedia, Philippines, Social Networking, Instant Messaging Almost 6 billion people globally now use mobile phones (International Telecommunication Union 2011) with a penetration level of 79% in the developing world. Mobile broadband subscriptions increased by 45% in 2011. The "mobile network society" (Castells 2007 ) is now all-pervasive.
sage. A text message is a tool for 'phatic' (seemingly trivial) talk; checking in with loved ones. In the book a young Filipino uses a blog for washing dirty family laundry in public, a woman who is separated from her young baby sings songs to her over a webcam; another young woman participates in a family funeral through a laptop which a relative carries throughout the event. These are the kinds of choices about social relations and technology many of us are making (albeit unconsciously) all the time -there are people we might send an SMS to but would never email, other people who we would 'friend' on a social networking site but would never contact via Skype.
Beyond its' relevance to the field of communication studies and anthropology, this accessible and engaging work should be seen as a notable contribution to the field of mobile communications studies. This field is now rich with material, which is deepening our understanding of how mobile phones are changing every aspect of our lives (see for example Ling (2004) , Goggin and Hjorth (2008) , Hjorth (2011) and Katz (2008) ). Turkle writes that the development of new communications devices "compels us to speak of a new state of the self, itself" (Turkle 2008, 121) .
The idea of polymedia is in itself a major contribution to our ability to frame and understand communications in the modern world and a response to the need for a new thinking in response to the challenge of digital technologies to the social science apparatus. A recent paper on digital devices (Savage, Ruppert and Law 2010) called for a "heterogeneous and non-coherent understanding of the digital [...] which emphasises the contingencies by which it can be mobilised and deployed" which this study achieves. The authors make it clear that polymedia as a notion has economic constraints -that people have to have a certain degree of wealth and literacy before they are able to make sophisticated choices about communications -but claim that "polymedia is going to become an inescapable topic for almost all and any media research in the future" (Madaniou and Miller 2012, 139) .
